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The reason Love Island dominated
social media wasn't just because of
the show itself. It became part of
people's daily routines.

New episodes aired almost every
Nnight, giving viewers something
fresh to watch, discuss, and react to.
Every episode sparked memes,
predictions, edits, and conversations
that kept audiences engaged long
after the credits rolled.




CONSISTENCY

KEPT PEOPLE
COMING BACK

L ove Island wasn't a once-a-week event.

e New episodes almost every night
e Dally recaps

e Cliffhangers

e Continuous storylines
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‘ TUESDAY
Love lsland USA 2 hour season premiere
' 6/3 | 9pm ET/ 6pm PT

WEDNESDAY

Love Island USA
6/4 | 9pm ET/ 6pm PT

THURSDAY

Love Island USA
6/5 | 9pm ET/ 6pm PT

FRIDAY

Love lsland USA
6/6 | 9pm ET/ 6pm PT




TIKTOK KEPT EVERYONE

IN THE LOOP

You didn't have to watch every
episode to stay involved.

e Viral edits

e Funny clips

e Trending audio

e Fan theories

e Recaps

e Reaction
videos

[iIkTok made it easy for anyone to join

the conversation.
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EVERY EPISODE CREATED

NEW CONTENT

The show constantly gave creators
something new to post.

Every night brought:
e New memes
e New couples
e Unexpected twists
e Viral quotes
e Audience reactions
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PEOPLE FELT LIKE
PART OF THE STORY

Fans weren't just
watching. They were:

- Choosing favorites

- Predicting outcomes
- Debating contestants
- Sharing opinions

- Reacting in real time

The audience became
part of the experience.



WHY THIS WENT
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It created a daily
conversation that
people wanted to
be part of.

Follow @ExlerMarketing for more
Mmarketing deepdives.
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